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MECHANICAL MEASUREMENTS

CLASSIFIED COLUMN WIDTHS
Classified columns (10 columns per page) are measured by
inches/picas.

CLASSIFIED TYPEFACES

THE LARGER THE TYPE, THE GREATER THE IMPACT
Classified ads that have white space, decorative typefaces or
mixed sizes of type are charged according to the actual (not
counted) space used, measured at 14 agate lines per inch.

Note: Advertisements more than 20" in depth will be
billed at the full-page depth of 21.5".

Column Inches Picas
1 110 6 7pts. Average letters and spaces per line
2 2.26 13p 6pts.
3 34 20p 6pts.
4 457 27 dpis. Number
5 5.72 34p 4pts. Upper | Lower Type of
; Agate
6 6.88 41p 3pts. Case Case Size Lines
7 8.03 48p 2pts. Used
8 9.19 55p 2pts.
9 10.34 62p 1pts.
10 11.50 69 Opts.
2 | 3 60 | 14
CLASSIFIED SINGLE-COLUMN SPECIFICATIONS
* Approximately 5 words per line (approximately 28 characters),
a minimum of 3 lines.
* Available type sizes include agate, 10, 14, 18, 24, 30, 36, 42,
48, 60 and 72-point type. Ads using other than agate type are 2 4 50 12
charged for the measured space used. a e
e Column width is 1.10". Full-column depth is charged at 301 lines.
¢ In-column logos are available, with no charge for the process-
ing of your first logo.
CLASSIFIED DISPLAY (MULTIPLE-COLUMN) SPECS 3 4 Y r 40 | 10
* Ten columns per page.
e Column depth: 21%2" (301 lines).
* Columns and advertisements are separated by .25-point rules.
* Artwork, halftones, logos, borders and select fonts are acceptable. 3 5 Home 35 8
POSITION ORDERS
We will attempt to place advertisements in line with your pref-
erence, but as the positioning of an advertisement cannot be 4 6 Tru C kS 30 7
guaranteed, adjustments will not be made if and when the posi-
tion request is not fulfilled. d 6
9 8 22
Advertising orders which direct an ad to be omitted if not run in a Ca rS a n
special position or on a designated page will not be accepted. 6 8 F .
urniture | 20 | 5
MINIMUM DISPLAY DEPTHS
1 column x 6 inches 6 columns x 6 inches 8 12 Advertise in 14 4
2 columns x 3 inches 7 columns x 7 inches 12 1 8 The Union-Tribune 1 0 3
3 columns x 3 inches 8 columns x 8 inches
4 columns x 4 inches 9 columns x 9 inches 15 21 Whatever you want you'll 8 2
5 columns x 5 inches 10 columns x 10 inches 17 23 find. So give us a call now Agate 1
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DIGITAL AD GUIDELINES

Guidelines to produce and send digital ads are available online
at: www.utads.com. Prior to submitting any ads to the Union-
Tribune, please call your account manager for space reservation
and to receive a U-T ad number for each ad.

DELIVERING MATERIALS
There are a variety of ways to deliver ads to the Union-Tribune.
Contact your account manager to determine which is the best
method for you.

Send your ads online via AdDesk

AdDesk is a free service that allows you to send us your adver-
tising material via the Internet. Contact your account manager
for details.

MECHANICAL SPECIFICATIONS

* 85- through 100-line screen required.

* Screened area should be between 20% and 80%.

¢ Please note that there is a 35% dot gain on press.

* Reverses: Solid reverses must be screened to 80% tone if they
occupy more than 30% of the ad on ads 10 column inches or
larger.

For more information, go online to: www.utads.com

Maximum total screen density is 220%, includes Under Color
Removal (UCR) with only one solid. Two secondary colors
should not exceed 70% or 80% for any single color not intended
to print solid.

Reverse type is acceptable, but should not be less than
14-point sans serif.

Overprint type only into areas having tint values of 30% or
less. When black type is on a screened or color background, the
type should overprint without a knockout.

Questions regarding color advertising specifications can be
answered by our Color Lab at (619) 293-1671.
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DEADLINES
CLASSIFIED SINGLE COLUMN

Deadlines apply to cancellations and corrections as well. If you have a space agreement, you have earlier deadlines.

For details, call your account manager.

For Insertion Copy Deadline
Tues.-Sat.*** Noon day prior
Sunday 6 p.m. Friday**
Monday 6 p.m. Friday**

Remote Entry*
11 a.m. day prior
4 p.m. Friday
4 p.m. Friday

Fax/E-mail Deadline
11 a.m. day prior
4 p.m. Friday
4 p.m. Friday

*Deadline for advertisers with space agreements.

**Deadline is 4 p.m. for agencies and large-volume advertisers.
***Saturday Automotive (all classifications), deadline 5:30 p.m. Thursday prior.

BLACK & WHITE AND SPOT-COLOR DISPLAY DEADLINES

To ensure you get the best possible results with your ad, please adhere to these deadlines:

SUNDAY ONLY

Publication Ads Requiring Special Space-Reservation
Section Day Creative Deadline Deadline
TRAVEL Sun. Noon Mon. 4 p.m. Mon.
THE ARTS/ENT. Sun. Noon Tues. 4 p.m. Tues.
CURRENTS/PASSAGES Sun. Noon Mon. 4 p.m. Mon.
HOME/HOMESCAPE Sun. 4 p.m. Mon. 11 a.m. Tues.
MAIN NEWS Sun. Noon Thurs. 4 p.m. Thurs.
CLASSIFIED Sun. Noon Thurs. 4 p.m. Thurs.
BOOK REVIEWS Sun. Noon *Wed. 4 p.m. *Fri.
MONDAY THROUGH SATURDAY
Publication Ads Requiring Special Space-Reservation

Section Day Creative Deadline Deadline
ANY Mon. Noon Thurs. 4 p.m. Thurs.
ANY Tues. Noon Thurs. 4 p.m. Thurs.
HEALTH Tues. Noon Thurs. 4 p.m. Thurs.
ANY Wed. Noon Fri. 4 p.m. Fri.
FOOD Wed. 10 a.m. Thurs. 2 p.m. Thurs.
ANY Thurs. Noon Mon. 4 p.m. Mon.
NIGHT&DAY Thurs. Noon Mon. 4 p.m. Mon.
ANY Fri. Noon Tues. 4 p.m. Tues.
ANY Sat. Noon Wed. 4 p.m. Wed.
CHANGE OF ADDRESS Sat. 4 p.m. *Thurs. 11 a.m. *Thurs.

*Denotes one week prior to publication date.
**Denotes two weeks prior to publication date.

Digital Output
Deadline

Noon Tues.
Noon Wed.
Noon Tues.
Noon Wed.
Noon Fri.
Noon Fri.
Noon Tues.

Digital Qutput
Deadline

Noon Fri.
Noon Fri.
Noon Fri.
Noon Mon.
Noon Fri.
Noon Tues.
Noon. Tues.
Noon. Wed.
Noon Thurs.
Noon *Fri.

Proof-Return
Deadline

4 p.m. Tues.
4 p.m. Wed.
4 p.m. Tues.
4 p.m. Wed.
2 p.m. Fri,
2 p.m. Fri,
4 p.m. Tues.

Proof-Return
Deadline

2 p.m. Fri.
2 p.m. Fri,
2 p.m. Fri.
4 p.m. Mon.
2 p.m. Fri.
4 p.m. Tues.
4 p.m. Tues.
4 p.m. Wed.
4 p.m. Thurs.
4 p.m. *Fri,
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MULTI-COLOR DISPLAY DEADLINES

To ensure you get the best possible results with your ad, please adhere to these deadlines:

SUNDAY ONLY

Publication Ads Requiring Special Space-Reservation Digital Output Proof-Return
Section Day Creative Deadline Deadline Deadline Deadline
TRAVEL Sun. Noon **Thurs. 4 p.m. **Thurs. Noon **Fri. 4 p.m. **Fri.
THE ARTS/ENT. Sun. Noon **Fri. 4 p.m. **Fri. Noon *Mon. 4 p.m. *Mon.
CURRENTS/PASSAGES Sun. Noon **Thurs. 4 p.m. **Thurs. Noon **Fri, 4 p.m. **Fri.
HOME/HOMESCAPE Sun. Noon **Fri. 4 p.m. **Fri. Noon *Tues. 4 p.m. *Tues.
MAIN NEWS Sun. Noon Tues. 4 p.m. Tues. Noon Wed. 4 p.m. Wed.
CLASSIFIED Sun. Noon Tues. 4 p.m. Tues. Noon Wed. 4 p.m. Wed.
BOOK REVIEWS Sun. Noon **Fri, 4 p.m. **Fri, Noon *Tues. 4 p.m. *Tues.

MONDAY THROUGH SATURDAY

Publication Ads Requiring Special Space-Reservation Digital Qutput Proof-Return
Section Day Creative Deadline Deadline Deadline Deadline
ANY Mon. Noon Tues. 4 p.m. Tues. Noon Wed. 4 p.m. Wed.
ANY Tues. Noon Wed. 4 p.m. Wed. Noon Thur. 4 p.m. Thur.
HEALTH Tues. Noon Wed. 4 p.m. Wed. Noon Thur. 4 p.m. Thur.
ANY Wed. Noon Thurs. 4 p.m. Thurs. Noon Fri. 2 p.m. Fri,
FOOD Wed. 10 a.m. Wed. 4 p.m. Wed. Noon Thurs. 4 p.m. Thurs.
ANY Thurs. Noon Fri. 4 p.m. Fri. Noon Mon. 4 p.m. Mon.
NIGHT&DAY Thurs. Noon Fri. 4 p.m. Fri. Noon Mon. 4 p.m. Mon.
ANY Fri. Noon Mon. 4 p.m. Mon. Noon Tues. 4 p.m. Tues.
ANY Sat. Noon Tues. 4 p.m. Tues. Noon Wed. 4 p.m. Wed.
CHANGE OF ADDRESS Sat. 4 p.m. *Wed. 11a.m. *Wed. Noon *Fri. 4 p.m. *Fri.

*Denotes one week prior to publication date.
**Denotes two weeks prior to publication date.
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The San Diego Union-Tribune is in partnership for your success by providing you with the following services:

MARKET RESEARCH

The Union-Tribune Research group is eager to help you plan
your media buy. In addition to our extensive research databases,
we offer our out-of-town advertisers a complete local perspective
of the San Diego market. Ask your account manager for ways
the research group can help you develop a strong media buy in
San Diego.

UNION-TRIBUNE RESEARCH TOOLS
Here are some of the powerful research tools we offer to assist
in making your media buy more effective:

e Database Marketing
We offer specialized assistance with direct marketing pro-
grams, geographic trade area analysis and database consult-
ing services. This service is extremely helpful when planning
your marketing program.

® CASH (Continuing Analysis of Shopping Habits)
We have conducted this proprietary survey for nearly 30 years.
CASH measures purchasing patterns in more than 65 retail/
service categories in order to give you a perspective of San
Diego market share by category.

e Targeting by ZIP Code
You tell us the demographics for the market you wish to reach
and we'll find the highest concentration of that market segment.
We can also identify your customers based on lifestyle charac-
teristics.

¢ Industry Information
Our research group conducts proprietary annual and bi-annual
studies for department, discount, grocery and drug stores, in
addition to other studies. We also purchase syndicated data
and publish annual research pieces for the automotive and
travel industries.

e Scarborough
This reach and frequency software package measures the
effectiveness of your media mix against specific target groups
and consumer buying habits. This is an excellent resource
when evaluating your media buys in terms of reach, frequency,
gross impressions, cost-per-point, and GRPs.

¢ Media-Mix Analysis
We can prepare a detailed look at the reach and frequency of
your current media schedule using Scarborough research. For
example, if you're trying to reach San Diego’s Hispanic market,
as your partner in success, we would recommend a media
mix of the Union-Tribune and the top local radio stations to
reach Hispanics. As a result, your advertising benefits from the
strengths of each media and you reach nearly 70 percent of all
San Diego Hispanics.

CREATIVE SERVICES

Create advertising campaigns that sell, with the help of our art-
ists and copywriters. Our Creative Services group has partnered
with many of our advertisers in developing successful, award-
winning campaigns. Call your account manager for details.

DIRECT MARKETING

Compliment your newspaper advertising with targeted direct
marketing programs. UT Direct is our full-service direct market-
ing agency, staffed by direct marketing professionals, providing:

¢ List development and analysis to determine the best cus-
tomers to reach. Data is at the household level, and encom-
pases demographics and psychographics.

¢ Print — any form, from postcards to letters to self-mailers, etc.

¢ Mail services via the USPS.

The result is customized mail campaigns to targeted audiences.
For more information, call your account manager or UT Direct at
(619) 293-1484.

DISPATCH

When you need proofs or advertising materials picked up or
delivered, just call our Dispatch department at (619) 293-1680.



